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THE LATEST
IN FASHION,
STYLE, BEAUTY,

DESIGN AND
TECHNOLOGY.
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FLASHBACK 705 Stjle and Design
is a journey through this iconic era, each
page filled with fashion, music, design and
literature. Kirsty Hislop and Dominic Lutyens
take the era beyond the usual platforms
and shag-pile carpets, addressing the design
aesthetic to reveal an era which has become
a vitally important period for the creative
arts. The ’70s united trends such as Art
Deco and Pop Art and continues to inspire
the trends of today, proving that everything
old is new again. Sensationally illustrated
pages from artist Duggie Fields' apartment
to album covers of the B-52s and glam rock’s
David Bowie, to the slick advertising of
Italian fashion house Fiorucci and seminal
book covers such as Germaine Greer’s The
Female Eunuch, all the while rescuing the
1970s from parody to produce a study that
is meticulously researched and wittily written.
ThamesAndHudsonUSA.com

TO MARKET WE GO

Rebecca Beeson’s design team
proudly introduce Market, a
new basics knit collection. For
Fall 2009, Market presents
a range of tanks and tees in
butter-soft cotton that fit to
perfection. The new season
introduces 22 autumnal hues
for limitless styling options.
Highlights include the Amber
tank, the Bridgette scoop-neck
tee, and the Helena V-neck long
sleeve. Situated in the trendy
Soma District of San Francisco,
Beeson and her creative team
believe that luxurious fabrics,
sexy silhouettes and an amazing
fit are the elements of great
style — an aesthetic shared by
their confident and dedicated
clientele. Fresh, exciting and
radiating style, Market’s day-to-
evening collection is inspired by
fashion icons and models of the
past and present for an honorary
imprint on every garment. With
prices ranging from $24 to $40,
Market is your go-to brand.
Market-ts.com

FITS LIKE A GLOVE
Dorothy Gaspar’s hugely

successful line of luxury
gloves are about to storm
a  more consumer-based
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audience,  taking  glove
functionality  into  the
fashion-conscious  future.
Gaspar Gloves feature Touch
Tec®, a groundbreaking
technology that allows the
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wearer to operate any touch
technology  without ever
taking off his or her gloves.
Utilizing a mixture of
leather and assorted textiles,
the Touch Tec® Technology
! mimics the human body
making the entire glove
touch-screen sensitive. Text, tweet or answer the phone without
exposing your precious hands to the elements. The eight, butter-
soft leather styles are designed to cater to three fashion tribes: the
nuevo corporate executive, the man or woman who refuses to place
function over chic and the young urban trailblazer, who’s always
ahead of the style curve. GasparGloves.com

THROUGH THE LOOKING GLASS Falling down a
rabbit hole never seemed all that appealing — that is, until we gota
look at Alidra Alic’s ethereal jewelry collection, “Alice’s Adventures
in Wonderland.” Inspired by the floral motifs of Lewis Carroll’s

classic novel, these enormous, abstract blooms tower whimsically
above the fingers, the perfect accompaniment to a Mad Hatter
tea party. This surreal, oversized jewelry is created using a unique
plastic technique developed by the designer, interspersing precious
metals and stones within the sculptured fairy-tale motifs. The bold
aesthetic will surely make you the Queen of Hearts, the toast of the
town and the wonder of any wonderland. So slip one on, for your
next fashion-forward adventure. AlidraAlic.com
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COUCH-CASUAL CHIC Thanks to C.Z. Falconer, you never
have to jeopardize your style for comfort again. This unique luxury
line carries cashmere sweats and see-through tunics that perfectly
embody casual chic. After all, just because you

aren’t out on the town doesn’t mean you have
to sacrifice quality and style! Based in L.A.,
the team at C.Z. Falconer wanted to create
a style that mixed Californian poolside
glamour with European jetset flair.
Delicious cashmere, soft velour, and
flowy see-through numbers create a
collection you will want to wear
day after day. Who knew
style and comfort could be
so chic? CZFalconer.com

SOMETHING TO F-FAWN OVER The decadently
sophisticated limited-edition Twirl watch is the brainchild of Guccis
Creative Director Frida Giannini and recording artist Mary J. Blige.
Boasting an ideal watch-to-bracelet feature, it goes from timepiece
to timeless in a matter of seconds. Adorned with black diamonds,
and a “Gucci for FFAWN” engraving, it's nothing short of sleek
luxury. Inspired by Blige’s “commitment to the empowerment of
disadvantaged young women,” a portion of the Twitl’s proceeds will
benefits the singer’s Foundation For the Advancement of Women Now,
Inc. (FFAWN). The Twirl is available in select department stores, so be
charitable while they last. Gucci.com
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